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A Letter From The President
Hello Canterbury, allow me to introduce myself. I’m not new to the board; in fact I

have been a board member for almost 6 years now. I have been on numerous committees,
you have seen me and my family at almost every event since moving to the neighborhood
in 2004 and I have been your HOA Secretary for the past 3 years. But I am coming to you
now with a new role. One that I am very excited to take on... your new Board President.

As we say goodbye to Scott Marsh and wish him and his family well in his new
home up north, I am aware that I am filling in some great big shoes of past Presidents that
I have had the honor to work side-by-side with. Men and woman that have worked hard
to maintain a standard of living here and with minimal expense to homeowners, I’m
excited because as each year passes this board just keeps getting better and better. 

You can see the physical projects we take on like the park corners and front entrance
but what you don’t see is the commitment each board member makes every month to
insure that this community that we all share is a great place to live. This year my goal as
President is to bring together the Neighborhood like never before. Bringing back pro-
grams like “Community Service Day” and organizing quarterly classes for CPR and
home improvement projects. Organizing a call and email list for
emergencies, and implementing an extremely important
“Emergency Preparedness” plan in case of a disaster. 

We want to utilize the connections and skills of those who
live right on own streets, give our teens a new respect for the area
in which they live by making them a part of these projects and
most importantly getting everyone out to the events to meet and
get to know each other.

In my career I see a lot of communities that are being ripped
apart by foreclosures, HOA’s going bankrupt and homeowners
losing the value in their homes, but not Canterbury. Our budget
is strong, we spend each penny you give us wisely, our average home prices continue to
increase and the area is safer than it’s ever been. We have a lot to celebrate!  

One very important issue we need to address this year is dues memberships. Out of 360
homes, roughly only 200 pay their $75.00 annual dues and we want to turn that around.
This is why we are focused on continuing to bring VALUE to that annual fee. So pay close
attention to the sign board up front, our website at www.hoacanterbury.com and to the
“Canterbury Tales”. We have added new sections for emergency
contacts, supply donations for upcoming events and so much more.

In short we want to continue to strengthen the community as a
whole but we can’t do it without you! So I strongly encourage you
come join in on our monthly meetings, volunteer to help at our
events or just reach out to your neighbor and say Hello! We have a
lot of exciting things coming your way this year so stay tuned,
become a part of it and continue to support your HOA Board.

— Respectfully, Jenelle Bezdek, President

Canterbury Garage Sale
Canterbury HOA has our annual Garage Sale scheduled for

June 10th and 11th. In the past we have offered any Canterbury
resident the opportunity to sponsor it. It makes for great advertise-
ment for Real Estate Agents who are local. What we need: Banner
for the front entrance (you can add your logo) and garage sale kits
with price stickers (and any other goodies you’d care to include to
promote your business) as well as running ads in the local
Columbine Courier and Craig’s list. Interested parties should 
contact any board member.

Canterbury HOA Dues – $75.00
CHOA, P.O. Box 621382, Littleton, CO 80162

Name:___________________________________________

Address:__________________________________________

Phone Number:_____________________________________

Email Address:____________________________________
(Why we ask? Just in case there is an announcement and we
need to get information to homeowners quickly. We promise
we will not abuse this.)

Visit our website for 
up-to-date information:
www.hoacanterbury.com

Next HOA Meetings
Tuesday, April 5th, 7:00 p.m.
Tuesday, May 3rd, 7:00 p.m. 

   

2011 HOA Events
We are always in need of volun-

teers for neighborhood events. Please
consider helping this month with the
Easter Egg Hunt. Volunteers are need-
ed to help with monitoring the bounc-
ers, facilitating games and filling eggs
as well as donating candy to fill the
eggs. Please contact Megan Kopec
(303-933-2441) if you can help.

We are also looking for Canterbury
Garage Sale sponsors. Please see arti-
cle in this Tales.

Easter Egg Hunt: 
April 16th, 1 – 3 p.m.

Garage Sale: 
June 10th and 11th 

Concert in the Park:
August 14th, 5 – 8 p.m.

Pumpkin Carving:
October 30th, 1 – 3 p.m.

Christmas Hayride:
December 11th, 6 – 8 p.m.



2011 Board Members
Canterbury Homeowners Association

P.O. Box 621382  •  Littleton, CO 80162
www.hoacanterbury.com

President: Jenelle Bezdek. . . . . . . . . . . . . . . . . . . . . . 303-668-6970
Vice President: Lindsay Igoe . . . . . . . . . . . . . . . . . . . 303-973-1688
Treasurer: Keith Sprincz . . . . . . . . . . . . . . . . . . . . . . 303-979-8759
Secretary: Megan Kopec . . . . . . . . . . . . . . . . . . . . . . 303-933-2441
Renee Sprincz. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 303-979-8759

Committees
Welcoming: Jenelle Bezdek . . . . . . . . . 303-979-7475
Block Leader Com. Chair: Lindsay Igoe  . . . . . . . . . .303-973-1688
Architectural Control Chair: Linda Hansen-Randall . .303-979-2370
Maintenance Com. Chair: Mike Mesch . . . . . . . . . . .303-972-3899
Covenant Control Chair: Jim Bailey  . . . . . . . . . . . .303-912-8520
Sheriff’s Liaison: Bob Kausch  . . . . . . . . . . .303-973-7420
Newsletter Editor: Renee Sprincz  . . . . . . . . .303-979-8759
Website Editor: Megan Kopec  . . . . . . . . .303-933-2441

The Canterbury Tales is published monthly by the Canterbury
Homeowners Association, a non-profit homeowners association. The
newsletter is distributed by block leaders. 

The deadline for articles and advertisements is the 15th of the
month for the next month’s issue except the Jan. issue which is Dec. 6th.
All articles must be approved by the editor for publication, or as
space permits. To submit an article, please call a board member or e-
mail the editor. All “Letters to the Editor” must be signed and include a
daytime phone number in case there are any questions. Letters may be
printed without the author’s name if requested. 

To place an ad, call Colorado Lasertype at 303-979-7499 or e-mail
getinfo@ColoradoLasertype.com  •  www.ColoradoLasertype.com

Appearance of an advertisement in this publication does not con-
stitute a recommendation or endorsement by the publisher or the asso-
ciation of the goods or services offered therein. The opinions
expressed in this newsletter are those of the individual authors and not
of the Board of Directors of your association or the publisher. Neither
the Board, publisher nor the authors intend to provide any profession-
al service or opinion through this publication. 
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continued on page 3

A Wake-Up Call
The events unfolding in Japan, one of the strongest and most

developed countries in the world, should be a wake-up call to any-
one in our community who has read the series of emergency pre-
paredness articles for the past 6 months... and not taken them
seriously enough to “Act”. We all have many demands on our time
and resources, and there are many pressures that drive the priori-
ties in our lives. But, if you don’t want to be a “casualty”, now is
the right time to get serious about family preparedness. To help
make this a priority in your family, you need to clearly understand
the real risks that you and your family face today. Not some
“Chicken Little” kind of risk – the real but not always visible risks.

Disasters don’t strike when you expect them to. Sounds
obvious, right? But, for some reason, we all think that when a dis-
aster strikes, it will be when we are safely in our homes, with all
our family members, and with all of the tools and supplies that we
will need. That is not how disasters work. They hit when you least
expect them, when you are out of your “safe zone”, and when you
don’t have what you really need with you. You may be at work,
or at the store, or find yourself outside the police “yellow tape”
unable to get back to your home. Your kids may be in school or
between school and home. Your cell phones may not work, and
you may not be able to contact your family members to make cer-
tain they are safe. That is why you need to have a clear emergency
response plan for your family. Where do you or your kids go if
you can’t get to your home? Who do you call out of state if the
local phone lines are overloaded? What do you need to have in
each car to ensure you can remain safe? If you can get home,
what do you need to have on hand in the way of food, water, med-
ical supplies, and communications tools, to sustain yourselves
until help comes and order is restored? If you think that in an
emergency, all you need to do is dial 911, think about how that
has worked out for the Japanese people.

Don’t underestimate natural disaster risks, both local and
regional.What we are witnessing in Japan is a domino effect that
affects a large region (earthquake – tsunami – wide area power
outages – food/water shortages – radiation fallout). There is a lot
of talk about the earthquake faults in California, but what most
people don’t know is that FEMA and the State of California have
been heavily planning for a 9.0 earthquake in S. California that
would close the Ports of LA and Long Beach for an extended
period. That would have major domino effects on Colorado
because 30% of the US imports of food and other goods come
through those two ports. Colorado itself is considered to be in a
region of minor earthquake activity, but there are major fault lines
just east of Colorado (150-mile Madrid Fault in Mississippi River
basin) and just west of Colorado (240-mile Wasatch Fault) where
FEMA and the States have major earthquake planning and exer-
cises currently underway. Tornadoes and wild fires are our high-
est natural disaster risks in Colorado. Where they hit and what
they hit can also have significant domino effects. A snow storm in
Manhattan put their 911 system over 1,000 calls behind in
responding... sometimes as much as 9 hours later. Right now, mil-
lions of people in Japan are without power, medical support, and
facing critical food and water shortages – based on an earthquake
whose epicenter was hundreds of miles away.

Don’t underestimate how man-made disaster risks are
increasing. As a member of the emergency response community

continued on page 3

Men And Women And Goals: 
The Major Differences

Setting goals is an important prerequisite for success. But the
way you set your goals, and pursue them, can be determined by
many factors. One of them, according to a recent study by
Leadership IQ, may be your gender.
The survey, in which 2,506 women and 2,184 men participated,
led to these conclusions:

• Women are more emotionally connected to their goals
than men. That makes them more likely to hang on when
the going gets tough.

• Men visualize their goals better than women. This gives
them greater direction and focus.

• Women are more likely to procrastinate. Females tend to
feel less urgency about accom plishing their goals, which
can undermine their efforts.

• Women tend to set harder goals. Men are less likely to
challenge themselves and step out of their comfort zones. 

Each individual is unique when it comes to setting and
achieving goals, of course, but we can all stand to check our blind
spots from time to time.
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A Wake-Up Call, continued from page 2

who sees and hears the data first hand, I can witness to what you
have only occasionally heard mention of in the media – the face
of terrorism has changed significantly in the past year. The pri-
mary risk is no longer large scale terrorist attacks, which are cen-
trally planned overseas, and which are executed by easily
identifiable foreign nationals, using weapons or materials that
they bring with them into our country. The growing risk has shift-
ed to “home grown” radicals, already in our country, who have
been taught over the internet, how to make simple plans and
weapons using locally acquired materials, executed on multiple
targets in any community. Their goal is to create chaos, consume
our limited first responder resources, all while generating fear in
our communities (the definition of terrorism). Just think, the
shooting of 19 people in Tucson consumed all of the trauma med-
ical capacity of Tucson. There have been a total of 82 cases of
actual or planned terrorist acts since 9/11 – twenty of them in
2010! True, many of them were “aspirational” versus “opera-
tional”, but some were very deadly, others could have easily been
very deadly. Many of them were US born or naturalized citizens.
Many had Irish, Italian, or English names. They came from a
cross section of jobs, from housewives to Army officers. That is
why we can expect the risk to grow, and why we need to be more
personally prepared, more vigilant (“situational awareness”), and
ready to report potential threats.

Don’t expect disasters to come one at a time.What we are
witnessing in Japan is a series of back-to-back disasters; any of
which would have been serious on its own. If there had been no
9.0 earthquake and no Tsunami, and their power plants had only
been destroyed by a fire, it would still be a catastrophic situation
today. Terrorists plan multiple events as well; sometimes in mul-
tiple locations; sometimes in the same location. Emergency
responders are now trained to search the site of any “event” for
secondary explosives, which are specifically intended to injure
the police, fire, and medical professionals that respond to the pri-
mary event, thus crippling the capacity of a community to
respond to other events.

This article is not intended to unnecessarily scare you as an
individual or as a family. It is intended to help you understand the
nature of the real risks that you face so that you can make being
“Prepared” a priority for yourself and your families. The previous
six monthly articles in this series provided you what you needed
to “make a plan” and “be prepared”. If you need copies, they are
still available. 

Please make being really prepared a priority in your family, so
that we can all be a better prepared community. In a real emer-
gency, we want to be a community of resources, not casualties.

— Bill Tolbert, Canterbury Emergency 
Preparedness Leader, bill.tolbert@gmail.com 

Alcohol Awareness Month
Sponsored by the National Council on Alcoholism and Drug

Dependence to highlight the impact of alcohol in the U.S. and
encourage local communities to focus on alcoholism and alcohol-
related issues. 

Going Green

Book Now For 20% SPRING Discount on Exterior Painting 

720.628.2194

FULL WORKERS COMP
&

GENERAL LIABILITY INSURANCE

FREE ESTIMATES

Quality Painting and Construction

Custom computerized color schemes

Customer Satisfaction is our Top Priority

No Down Payment Required

References Available Upon Request

DuaneObermeyer@RenewedPainting.com

B’nai Chaim
B’nai Chaim, a Reform Jewish Congregation serving south-

west metro Denver, will conduct a Shabbat Services on April 8
and April 29 at 7:30 p.m. On April 15 at 6:15 p.m. there will be a
Tot Shabbat service celebrating Shabbat with children from
infants through second grade. It is a short service, full of songs
and a story, followed by a delicious oneg. All services will be held
at Congregation B’nai Chaim, 4716 South Coors Lane. An Oneg
Shabbat will follow. All are welcome. Call 303-697-2668 or visit
our website at www.bnaichaim.org for more information.
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9Health Fair
SATURDAY APRIL 30, 2011, 7 A.M. – NOON
WATERSTONE COMMUNITY CHURCH
5890 SOUTH ALKIRE STREET, LITTLETON, CO 80127

The Waterstone Community Church site will be offering the
following screenings:

• Basic Blood Screenings
• Ask a Medical Question or Pharmacist
• Bone Health Screening
• Body Fat Skin Fold Screening
• Height/Weight/Body Mass Index Screening
• Oral Health, Vision, Hearing, Spinal and Skin Screening
• Stress Management Screening
• Nutrition Screening
• Blood Pressure Screening
• Prostate Specific Antigen (PSA) (Men only Blood Draw)
• Colon Cancer Screening Kit
Health Fair Participants can pre-register at

www.9HealthFair.org. For more information, call 303-698-3799
or 1-800-332-3078 or visit www.9HealthFair.org.

Endorsed by the Colorado Medical Society, the Colorado
Nurses Association, and the Colorado Hospital Association

Please bring your used eyeglasses to share the gift of sight.

Stress Awareness Month
A month to raise awareness of how stress can affect your

health, and learn how to manage stress levels better.

Families Help Guide Hospital Foundation
The Parker Hospital Foundation is launching a new program

aimed at families who are trying to balance family time with
community involvement. The foundation’s new Advisory Board
will be made up of 100 local families who will help guide the
foundation’s efforts to improve the health of the community. 

“Nearly three-quarters of our community is working fami-
lies,” says Lisa Sandoval, executive director of the foundation.
“These families want to be involved, but they also want to spend
time together. That opportunity just isn’t out there.”

The Advisory Board will launch in May. Each “position” will
be held by two adult family members and will serve for five
years. While the Advisory Board meets only once each year,
foundation staff members are hoping the members will become
involved in the organization’s events throughout the year. A small
financial commitment is required. 

“It’s really an opportunity for families to become engaged in
health care,” Sandoval says. 

The foundation raises funds to support Parker Adventist
Hospital’s mission to take care of the ill and injured while also
improving the health of the community. The foundation this year
will fund a series of free health screenings, Sandoval says. The
foundation also built the hospital’s healing garden and is now
funding a $100,000 safety program in the operating rooms. 

If you and your family are interested in becoming more
involved in the health of the community and would like more
information about the Advisory Board, please call Sandoval at
303-715-7614. Applications are being accepted through April 29. 
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Watch Out For These Wire Fraud Scams
Wire fraud is a pervasive and growing crime in Jefferson

County and across the country. Money transfers can be useful
when you want to send funds to someone you know and trust, but
remember:

• Wiring money is like sending cash; once it’s sent, you
can’t get it back.

• Never wire money to strangers or someone you haven’t
met in person.

• Never agree to deposit a check from someone you don’t
know and then wire money back. The check will bounce, and
you’ll owe your bank the money you withdrew. By law, banks
must make the funds from deposited checks available within a day
or two, but it can take weeks to uncover a fake check. It may seem
that the check has cleared and that the money is in your account.
But you’re responsible for the checks you deposit, so if a check
turns out to be a fake, you owe the bank the money you withdrew.

Money wiring scams can involve dramatic or convincing sto-
ries. Here are some you may have heard about:

• Family Emergency Scams:You get a call or email out of
the blue from someone claiming to be a family member or friend
who says he needs you to wire cash to help him out of a jam – to
fix a car, get out of jail or the hospital or leave a foreign country.
But he doesn’t want you to tell anyone in the family. This is prob-
ably a con artist using your relative’s name. Ask the caller some
questions about the family that a stranger couldn’t possibly
answer.

• Lottery/Sweepstakes Scams: A letter or phone call says
you just won a lottery. All you have to do is wire money for
“taxes” and “fees.” The fraudster may also send a check to be
deposited and you then use those funds to wire the "taxes" and
"fees." Regardless of how legitimate the check looks, it’s no good
and you’re on the hook for the money.

• Overpayment Scams: Someone answers the ad you
placed to sell something and offers to use a cashier’s check, per-
sonal check or corporate check to pay for it. But at the last
minute, the buyer (or a related third party) comes up with a rea-
son to write the check for more than the purchase price, asking
you to wire back the difference. The fake check might fool bank
tellers, but it will eventually bounce, and you’ll have to cover it.

• Re-shipment Scams: You’re hired for a job, usually
online, and are sent merchandise to re-ship. After you re-shipped
the item you receive a check for more than you expected. You are
instructed to deposit the check and wire back the overpayment
portion. Here’s the catch: the merchandise you shipped was stolen
and the check was a forgery. Now you’ve helped move stolen
goods and you owe your bank the money for the check.

• Apartment Rental Scams: In your search for an apart-
ment or vacation rental, you find a great prospect at a great price.
To get it just wire money for an application fee, security deposit
or the first month’s rent. Once you’ve wired the money, it’s gone,
and you learn there is no rental. A scammer hijacked a real rental
listing by changing the contact information and placing the
altered ad on other sites. Or, he made up a listing for a place that
isn’t for rent or doesn’t exist. If you’re the one doing the renting,
watch out for the reverse: a potential renter will say she wants to
cancel her deposit and ask you to wire the money back before you
realize the check was fake.

Unfortunately, we meet many Jeffco citizens who have fallen
victim to a scam like the ones listed above. Educate yourself about
these scams, trust your instincts, and don’t become a victim!

— Sheriff Ted Mink

DR. MARCIE GLASSNER
Optometrist

11550 W. Meadows Dr., Unit F
Littleton, CO 80127
Phone: (303) 973-6333
Fax: (303) 948-8103

Canterbury residents receive a 
10% discount on glasses with this ad

(not valid with vision insurance)

ON-SITE COMPUTER AND IT SERVICES FOR 
RESIDENCES AND SMALL BUSINESSES 

C A L L  TO DAY !  WE GUAR ANTEE E VERY THING WE DO.

Technology should not...
ruin your  favorite tie.

303.932.8555  |   w w w.aspiredenver.com  |   office@aspiredenver.com
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303-979-7499
www.ColoradoLasertype.com 

We also do black and white printing.

We can design your ad for you!
Call us to ask about our reasonable rates!
•Business Cards •Newsletter design & publications 
•Advertisements for businesses, Hoa’s, 
•Flyers & other organizations

White or Pastel vs. Astrobrite 1-500 501-999 1000+
1 side 6.5¢ / 7.5¢ 5.5¢ / 6.5¢ 4.5¢ / 5.5¢
2 sides 10.0¢ / 10.5¢ 9.0¢ / 9.5¢ 8.0¢ / 8.5¢

L asertype
C olorado



Allowances For Kids: Follow These Guidelines
“When I was a kid, I got a penny a week for an allowance, and

I was happy to get that!” If you feel like saying that to your own
children, you’re probably struggling with one of the eternally per-
plexing issues of child rearing: Should your kids get an allowance?

Most experts seem to agree that an allowance can teach young
people some basic money manage ment skills. That’s only the
beginning, though. Here are some common questions and
answers regarding allowances:

• When should you start? The younger the better, as soon as
children understand the concept of buying things. By the
time they reach first grade, most children will be aware of
what they can buy and what their friends and their friends’
parents are buying. This can be the best time to start teach-
ing them about money.

• How much should you give them? A common formula is
one dollar a week for each year of the child’s age. It’s not
your only option, however. Talk to your children about
how much money they think they need, and discuss what’s
reasonable. As they grow older, give them responsibility
for some of their own purchases: videos, books, games,
etc., so they can start learning how to budget their cash.

• How often should you pay it? A regular schedule is best.
Some parents hand out allowances weekly. You may want
to give money when you get your paycheck, so kids can
start to see the relationship between work and money. Or
you can make it a monthly payout, requiring children to
budget their money so it lasts long enough.

• Should allowances be linked to chores? In general, most
childcare experts recommend against this. Chores should
be a family responsibility – something kids do because
they’re expected to do them, not because they get paid.
Paying for chores can send the wrong message—children
may decide that losing their allowance is worth avoiding a
detested chore, leaving you with fewer disciplinary
options. You can pay for extra chores, but in general, keep
allowances and chores separate. If kids don’t do their
chores, take away a privilege, like watching TV, instead of
“docking their pay.”
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Black Holes: Sucking Up Light 
Far Longer Than We Thought

Black holes are apparently older than we previously thought.
According to a team of astronomers at Tel Aviv University, the
first black holes (regions of outer space with gravity so intense
that even light can’t escape) were born when the universe was
about 1.2 billion years old, instead of when the cosmos had
reached the 2-4 billion-year age range. These black holes were
relatively small – only about 100-1,000 times the mass of our sun
– but they’re growing faster than originally estimated. Most
galaxies in the universe contain massive black holes that have
anywhere from 1 million to 10 billion times the mass of the sun.

Teen Services
To add your teen's name, please call Colorado Lasertype at 303-979-

7499 and leave the following information: the neighborhood you live in,
your age, phone number and the categories you would like included.
Categories: (B) Baby-sitting * Red Cross Cert. for CPR (L) Lawn care (S)
Snow removal (P) Pet & House sitting. No recommendation or endorsement of any of 
the names on this list is implied or stated by the homeowners association board or Colorado Lasertype.

Hailey B. 13 B*/P 303-972-6582

Megan F. 15 B*/P 303-933-1049

Haley K. 12 B*/P 303-933-2441

Christopher M. 12 P 303-933-1107

Madison N. 13 B*/P 303-979-3953

Kira T. 13 B*/P 303-933-0774

Eric T. 16 L 303-933-0774

$300 off
Exterior or Interior Painting

American family owned. 15 years in business. 
10% discount for cash.

Workmans Comp & Liability Insurance

10% off Package at Tan Time
303-973-5700

8996 W. Bowles Ave., Littleton. Must present coupon.

Steve Travers
Canterbury’s 

#1 Real Estate Agent

(303) 548-2744

Stravers@KentwoodRealEstate.com

The Kentwood Company

Partner in Education

Supporter of the Canterbury
Homeowners Association



Lone Wolf Sprinklers. 30+ yrs exp. Repairs
and installs. Start ups & winterizing. Free est.
Office: 720-362-2563, Cell: 720-934-6701.

AERATION  -  $30 most lawns. Mowing,
fertilizing, and rototilling. Free estimates!
720-436-2871 or  LawnServiceCenter.com

Lawn Mowing Only $25.95. Super Reliable!
Since 1982. Mowing, Fertilization, Aeration
Call 303-948-6631 or Order Online
www.ErbertLawns.com

Tree Trim. Specialist, call Mr. B! Free
est., ins., 21 yrs. exp. 303-932-2514

American Sprinkler and Landscape.
asprinkler.com or 720-312-3616.

Spring Allergy Season Clean up. $100
discount. Air duct cleaning. 720-299-7782.

Call for a free estimate on your landscape
needs. Fully Insured, Family owned and
operated. Property People. 303-997-7392

Tom’s Top Notch Painting - int./ext., dry-
wall repairs. Tom Martino approved, 5%
disc. for Littleton residents 303-523-2941. 

HOUSE CLEANING. Honest, dependable,
affordable. Amy 303-979-7194.

BIKE TUNE-UP $59. SPRING SPE-
CIAL! $200 full overhaul includes parts.
Experienced Bike Mechanic will come to
you: I pick up and drop off. Zach Griffith,
303-502-6000.

Got QuickBooks Pain? 720-383-4782

Concrete: New/replace drvwy, patio
sdwlk. Free est Kirk 303-669-5859

Refurbished Antique Trunks. All cedar
lined. Different sizes and styles available.
$300.00 each. Call Tom 303-948-1620.

Crystal Window & Blind Cleaning!
Chandeliers & mirrors. Refs, 20 yrs exp.
Feel good with clean windows. Call NOW-
avoid the rush! Bill & Jerry 303-922-4655

Concrete: New and replace w/ decorative
options. 45 yrs in Denver. Licensed/insured.
PritchardConcrete.com  303-277-1865

Small Paint Jobs Only 720-331-7032

KENOSHA GLASS Window repair, table
tops, mirrors, shower doors. 303-972-7880

Driveway Caulking - Small Concrete
Repairs. Avoid Costly Replacement. Ideal
Restoration/Sean 720-422-4236.

Aminals Pet Sitting Service: Pet sitting (in
your home). Bonded & ins. Refs. avail. Call
Nancy at 303-335-6237

Tree trimming & removal- Columbine
Tree Svc. 303-979-5330. 33+ yrs exp.

Drywall & Basement Finishing Services.
26 years experience. Gary 303-829-6363�

PARTYLITE CANDLES & Accessories.
Contact Jan at 303-979-3880 or
www.partylite.biz/janderby 

Highlands Pride Painting- 303-738-9203

Mike the Plumber - Your reliable neighbor-
hood plumber for  14 yrs. Competitive rates.
Free estimate. 720-422-8139

QUEEN PILLOWTOP MATT/BOX SET.
Brand new in plastic. Retails $529, asking
$265. Also, NEW KING SIZE pillowtop set.
Retails $699, asking $385. 303-742-4860. 

A+ Home Improvement Services. Pro-
painting (ext. & int.), gutter & trim replace-
ment & stucco. No job too small - we do it
all! Basement & bath remodels, drywall
repairs/texturing, decks, fencing,  carpentry,
doors, plumbing, electrical, tiles, carpeting
& hrdwd flooring. BBB Member. Call A+
for fast, professional service every time.
Steve, 303-979-7858. Major credit cards
accepted. Refs., fully ins. & bonded.
www.A-Plus-Home-Improvement.com
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Find a professional to suit your needs 
while supporting local businesses!

L asertype
C olorado

• Automotive

• Carpet & Upholstery

• Computer Services

• Financial Services

• Health Care

• Home Improvement

• House Cleaning

• Insurance

• Landscaping

• Music

• Painting 

• Pet Services

• Plumbing

• Product Sales

• Realtors

• Recreation

Call us to ask how to get added to one of the categories above!

303-979-7499

Visit our website for advertising information, ad rates, a map of the 
HOA newsletters we publish and details about our graphic design services.

www.ColoradoLasertype.com

ONLINE 
SERVICE PROVIDER

DIRECTORY

CLASSIFIEDS
Classified ads are $2.95/line for 2011. Contact Colorado Lasertype at 303-979-7499 or getinfo@colorado
lasertype.com to place an ad. To view our display ad prices, visit our website at www.coloradolasertype.
com. The deadline for placing a classified or display ad is the 15th of the month for the next month’s issue
(i.e., 15th of Sept. for Oct. issue), except the January issue, which has a deadline of December 6th.

Take These Steps 
Toward Professional Success

Setting goals is only the first step toward success. Achieving
those goals is a matter of hard work, timing, and a certain amount
of luck. Here are four essentials for generating the results you want:

• Don’t confuse goals with dreams. Dreams are vague and
lack urgency. Goals lay down incremental, necessary
checkpoints to your ultimate success. Your dream may be
“Working as CEO of a large company by age 50,” but the
immediate goal that gets you started could be “Lead my
department, above all other departments, in productivity
this month.”

• Build your confidence. Accomplishing short-term goals
will help you develop the sense that you’re really accom-
plishing something. The stronger your sense of accom-
plishment, the more successful you’ll be at tackling the
larger goals.

• Give yourself rewards. The reward doesn’t have to be
large, but it’s important to celebrate small victories along
the way.

• Stick with one goal. It’s easy to get sidetracked as you’re
heading toward the finish line. Focus on completing one
goal before you place your energies elsewhere, or you’ll
end up with a sad surplus of half-completed goals.

National Public Health Week, April 4-10
Remind ing people everywhere that safety is no accident.
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Give Business Ideas A Second Chance
Entrepreneurs know that hard work and a great idea don’t

guarantee success. Fortunately, most of them also know that fail-
ure isn’t final – almost every successful business owner has
crashed and burned at least once in his or her career. So if your
first attempt to build a business didn’t work out as well as you’d
expected, remember that the key to success is not giving up.
Here’s to give your business idea a fresh lease on life: 

• Re-target your market. In the heat of start-up passion,
entrepreneurs frequently try to interest too broad a market
– “Everyone will want to buy this!” The result: getting lost
in the crowd. The closer you define your market, the more
success you will experience. 

• Re-examine your price. Price is important. See how you
can lower your overhead or cut production costs. 

• Identify and push your best product. Focus on what works.
If your hot product is coffee cups, look for ways to high-
light and expand that niche instead of veering into new
territory. How about different colors and holders for those
cups? 

• Make your marketing materials more memorable.
Emphasize the benefits – how features of your product or
service will improve business or the quality of life for
your customer. And scrutinize your advertising. Using big
media is not always the answer, especially when you have
narrowed your market. Don’t overlook narrowly targeted
marketing efforts.

• Keep promoting! Make sure your message sinks in. Find
affordable ways to reach your target market, and use these
avenues as often as you can.

‘Congratulations! Where Are You Registered?’
Registering for wedding gifts is one of the essential steps

most young couples take when they get engaged. 
Here’s a look at some of the numbers surrounding the practice,
from The Knot Market Intelligence 2010 Bridal Registry Study:
• Eighty-eight percent of engaged couples (about 1.5 mil-

lion) set up a registry. 
• They register at an average of three retailers. The top

stores are Bed Bath & Beyond, Target, and Macy’s.
• Couples register an average of six months before their

wedding date.
• Couples register for an average of 151 items. The most

popular are bakeware and kitchen appliances.
• Family members spend an average of $146 on gifts from

registry lists; friends typically spend an average of $79.

Moms And Dads Spending 
More Time With Their Children

Parents are spending more time with their children, and less
time on other household and personal tasks. Since 1965, for
example, married fathers have spent nearly three times as much
time caring for their children: from 2.5 hours a week to 7 hours.
Married mothers contribute more time as well, from 10.2 hours to
13.9 hours. Where is the time coming from? Personal grooming
is one area where parents have cut back. Fathers spend 7 hours a
week on their grooming, down from 8.5 hours in 1965. Moms
devote 8.2 hours a week to grooming, a reduction from 10.1 hours
in 1965. And both groups report feeling more rushed, with less
leisure time to enjoy themselves and their partners.


